
Shop Local Campaign – Report by Hannah Fitzpatrick and Tara Kehoe 
 
Just over a week ago the buy local committee organised different events for the week to help 
promote buying local. On Monday they had Munchies Monday, on this day they had over 200 
cupcakes made for some of the staff and students. These cupcakes were absolutely delicious! They 
were bought from a lady who used to bake for Button and Spoon café in Wexford town.  
   
Tuesday was known as Talk Tuesday on this day some members of the committee went around to 
different classes and did a Kahoot quiz on buying local.  A fun way to inform the students on how 
important buying local is to a community.  
   
On the Wednesday there was a wellness day for the students who are studying hard for exams this 
year. They were kindly donated some incense and essential oils from a local business on the town. 
The teachers were asked in their well-being classes to do a meditation using said donations. They all 
deserved a bit of a wind down after  working so hard.  
   
Thursday there was a Treasure hunt. Some of the members of the committee did a treasure hunt 
with the 1st years .They would have to use their orienteering skills to look for the different local 
businesses hidden around. The team who had them all right was awarded a hamper also given to 
use by a local business!  
   
Friday was the best day of all.  All of the committee went around modelling fabulous clothes that 
were given to us by two local online businesses. They spent the whole day going to classes playing 
some music and showcasing their hip new outfits. Even some of the teachers were bopping around 
to the songs. The photographer for the paper came in and photographed them in their outfits. They 
then were awarded with a full page in the newspaper all about their desire to promote buying local.   
   
The committee couldn't have done it all without the support of their teachers, local businesses such 
as MK Bakes, Rainbow Wholefoods, Panache Boutique, Waking Up in Vintage and Blue Moon Tie 
Dye.  Many weeks of hard work and preparation carried out by the enthusiastic and diligent TY 
students allowed for a whole week of fun raising awareness about the importance of shopping local 
this year.  
   
TY students also organised a socially distanced aerial photograph of students of TY and first years 
standing in a formation spelling out "Buy Local", just another one of their bright ideas to really 
encourage people to support their local businesses this year.   
   
TY students shared some shocking facts about the effects online shopping has had on Irish 
businesses in their Kahoot quizzes; which really opened people's eyes on the imperativeness of 
shopping local this year.   
   
All in all the campaign was a huge success amongst students and teachers alike and was highly 
praised and commended in the Wexford People newspaper.  
 

 


